‘uolissiw anJ} ayj} o3 paubije buihe)s ajiym Asysiuiw
|[eHBIp aALIp 0} 9)e) p|jnoys aM suol}oe ayy jo Ajiep papuiwal
9q 0} )sap 1noA uo ase|d pue aul| pajjop ay} uo saded sy} pjo4

"WOPSIM Yim Aujsiuiw [eibip a1noA pes| A|jnjssaoons pue uolloeasip
1sed ajebineu noA djay 031 sjuiod xis asay) pa|iIdwod aA M\

uolsiwp3 uor

‘ ‘ "UoISSIW 3N} WO} Jno3ap Aj3S0D e pue - uoijoeusip
3s9bb1q 1NO Bulwoo9q SHSI4 Au3siuiw [e3BIP ‘WOPSIM INOYIAA , ,

ve Your Digital Ministry

Break the Sunday Only Mold Empower Our People
We challenge our people not to be Work though our people not just on
Sunday-only Christians, yet we g our people. GPO (God's People

often model a Sunday-only church. Optimization) must precede SEO.

Fuse Analog and Digital

The future is not digital or analog,
but a fusion of the two.

Engage Two Audiences
Church Family and Seekers

Measure What Matters Stay Rooted in Mission
Elevate spiritual growth and life Digital tools should not change
change above views, likes, or your mission. Digital reach is a tool

follows. —physical community is the goal.



